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Springer--Emerald insight-- Science Direct Elsevier-- Willy online

library-- Routledge:Taylor and Francis Group-- MDPI -
ResearchGate.
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e Journal of Business Ethics.

e Journal of Retailing and Consumer Services.

e International Journal of Law and Political Sciences.

e Journal of Theoretical and Applied Electronic Commerce
Research.

e Aesthetic Plastic Surgery.

e Berkeley Technology Law Journal.

e Journal of Information, Communication and Ethics in Society.

e International Journal of Entrepreneurship.

e Internet Research.

e Consumption Markets & Culture.

e Journal of Business Research.

e Online Information Review.

e International Journal of Consumer Studies.

e Journal of Cultural Economy.

e Journal of Consumer Policy.

e Journal of Consumer Behaviour.
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Ethics of Facebook Marketing-- Ethical issue in social media marketing-
- Social media marketing Ethics-- Electronic marketing Ethics--
Corporate Ethical Branding on YouTube-- Consumers perception of
online Ethics-- Online privacy-- Online consumer protection-- Viral
marketing ethics-- Online marketing ethical issue-- Internet marketing
ethics-- Consumer protection online advertising-- Consumer protection
online shopping-- ethics marketing in websites -- Twitter/ YouTube

/Facebook/ Instagram marketing ethics.
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Abstract:
New trends in E-Marketing Controls & Ethics Researches

Dr. Shimaa Ezz El-Din Zaki Gomaa
Lecturer at Faculty of Arts, Communication & Media Department, Ain
Shams University.

This study relied on the method of "Meta-Analysis" by reviewing 51 of
the scientific heritage of previous research and studies from 2015 to the
beginning of 2021, for critical analysis, based on an available sample in
Arabic and English.

Purpose of the study:

Monitor, describe, and analyze recent trends and highlight the research
problems of studies of E-marketing controls and ethics of some Arab and
foreign studies across research schools. To identify scientific curricula
and theoretical frameworks used in the field of E-Marketing controls and
ethics studies to provide a critical view of the scientific heritage in that
area. In addition to providing a vision for the future and proposing a
research agenda for the development of research in the area of E-
Marketing controls and ethics as an important issue in the current period.
Results:

A diversity of subjects, research issues, theoretical frameworks, methods
used, study tools, and samples have been found at the level of foreign
studies. It 1s also noted that there has been a development in Arab studies
in the field, but further development is needed to bridge the knowledge
gap 1n the current subject matter, which 1s highlighted in the next section
by providing a future vision for development.
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