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Chapter 4
The Recent Boom in Spain: Economic
Sustainability of Destinations

Andrés Artal-Tur, Doaa Salman, and Yasser Tawfik

Abstract Since the beginning of the Arab Spring movements and instability in the
North of Africa, a relevant share of international tourists have changed their plans,
relocating their holiday time from southern to northern shores of the Mediterranean.
In this context, Spain has been one of the most benefited countries, making the years
2015, 2016 and 2017 historical records for international arrivals with more than
70 million tourists. However, times of exuberance could bring important imbalances
for the future. The present chapter seeks to analyse the impact of the booming
process occurring in Spanish tourism destinations, with a focus on the side of
economic sustainability. In particular, we address two main issues: First, and relying
on survey data of international tourists in Spain for years 2010-2015, we analyse the
changes taking place in the profile of tourists arriving to four leading destinations
in the country (Catalonia, Madrid, Canary islands and Balearic Islands). Second,
we run expenditure functions for these destinations to estimate the main factors
explaining spending decisions of tourists. Combination of these two analyses help
us to get deeper understanding of the changes occurring in international tourism
arriving to Spain in this period, and how these could be affecting the economic
sustainability of destinations in the near future.

1 Introduction

A number of important socio-political events have been occurring in the Mediterra-
nean region in recent years. Those include the Spring revolution movements started
December 2010 in Tunisia and January 2011 in Egypt, the Syrian war, the terrorist
attacks in Egypt, Tunisia, France, and Turkey, or the Libyan question (Galal and
Reiffers 2014). The impact on the tourism industry has been remarkable, resulting in
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important drops in visitors to the south shore of the Mediterranean, mainly in Tunisia
and Egypt (Al Battat and Som 2014). In contrast, in the north shore, international
arrivals have remarkable grown (Cirer-Costa 2017). In this context, the Mediterra-
nean region still represents the most visited destination in the world, making up 19%
of global tourist arrivals, and attracting additional 52 million international tourists in
years 2010-2015 (UNWTO 2016). Inside the region, Spain shows a leading position
as a safe and competitive destination. The very same year of 2011 when Arab Spring
started, particular Spanish destinations, i.e. the Canary Islands, were receiving a
disproportionate number of tourists. Exceltur, one of the leading entrepreneurial
associations in the tourism industry of Spain, estimates in 12 million the number of
relocated tourists in Spain since the beginning of the Arab Spring (footnote 2; Cirer-
Costa 2017)." The competitiveness position shown by the country, reaching the top
of the world ranking in the Travel and Tourism Competitiveness Index in 2015, 2016
and 2017 (TTCI 2017) is reflected in the capacity of attracting international visitors,
that were growing by 5 million annually since 2013, reaching historical records of
75 million in 2016 (FRONTUR 2016).

However, times of exuberance could bring important imbalances for the future
(Ortega and Pefialosa 2012). In this context, the present chapter seeks to analyse the
impact of the booming process occurring in Spain with a focus on economic
sustainability. In particular, we are interested in addressing two main issues: First,
and relying on survey data of international tourists in Spain for 2010-2015, we will
analyse the changes taking place in the profile of tourists arriving to four main
country destinations. Second, we will run expenditure functions for these destina-
tions in order to identify the main factors explaining spending decisions of tourists.
The matching of these two broad measures will shed more light on the changes
occurring in growth of international tourism and related revenues taking place in
Spain in this period. Main focus will be on how these trends could be affecting the
economic sustainability of the tourism industry in the country for the near future, and
related socio-cultural sustainability issues emerging from the analysis.

2 Sustainability in Tourism Studies

Sustainability in tourism has become an important topic. An accepted definition of
sustainable tourism refers to the tourism that takes full account of the current and
future economic, social and environmental impacts, addressing the needs of visitors,
the industry, the environment and host communities (UNWTO 2005). The triple
bottom line has been established as the paradigm of analysis in the study of tourism
sustainability, recognising the complex nature of the concept and including its
economic, socio—cultural and environmental dimensions (Stoddard et al. 2012).

'See  http://www.hosteltur.com/118538_15-millones-turistas-prestados-llegaron-espana-verano.
html and http://www.exceltur.org/wp-content/uploads/2015/04/ABR.15.008.pdf
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Given the remarkable extension of tourism activities around the world, the impact of
tourism is more than evident nowadays (Almeida et al. 2015). However, the eco-
nomic benefits of tourism continue to be the central objective of stakeholders at
destinations (Bojanic and Lo 2016). Even international institutions as The World
Tourism Organization and The World Travel and Tourism Council usually focus on
economic measures as arrivals and revenues when measuring the performance of the
tourism industry on their annual reports (see. i.e. UNWTO 2016). The capacity of
tourism to create income, jobs, attract new investments and increase well-being of
local population leads to a growing interest of countries in joining these activities.
Resilience of tourism in times of crisis also explains the global scope acquired by the
tourism industry (Garau-Vadell et al. 2016).

The use of indicators is a commonplace when measuring the sustainability of
destinations. With the extension of this methodology, a number of indicators have
been settled out when defining the three pillars of tourism sustainability. The original
contribution of Choi and Sirakaya (2006) focused on indicators for community
tourism. A panel of experts provided input to conform a set of sustainable indicators
relying on communities’ characteristics, including experts from the academy and
stakeholder groups, including the resident community, industry experts, government
planners, policy-makers and non-governmental organizations. As this study states,
sustainable development for community tourism should aim at improving the resi-
dents’ quality of life by optimizing local economic benefits, protecting the natural
and built environment and providing a high quality experience for visitors. Another
study of Torres-Delgado and Lépez-Palomeque (2014) develops a system of indi-
cators based on literature search, and verified and validated by Delphi method. The
process was adapted to the tourism industry, allowing for the identification and
quantification of tourism impacts.

Two types of indicators arise in the literature for the analysis of tourism sustain-
ability, namely simple and complex/synthetic indicators (Sdnchez-Rivero and
Pulido-Fernandez 2008). Indicators of the first type are based on primary statistics,
while complex indicators combine a number of simple indicators using a weighting
system that reflect their relative importance. Simple indicators are useful for detecting
specific impacts while complex ones facilitate integrated understanding, though
interpreting derived results use to be more complicated and subjective (Carrillo and
Jorge 2017). There is another possibility by relying on a system of indicators, a
structured set of simple indicators the results of which are interpreted jointly.
Although sets of indicators and indices are often seen as serving different purposes,
they can also complement each other so that general tendencies can be identified.

New approaches to tourism sustainability incorporate the perspective of stake-
holders in defining the relevance of each indicator in the system, according to their
perception of tourism impacts at destinations. Lee and Hsieh (2016) provide a
system of indicators from the perspective of the visitor, resident, NGOs, business
sector, and governmental level. The authors define indicators for the economic,
social, cultural and environmental dimensions of sustainability, employing informa-
tion provided by stakeholders and contextual information. This approach recognises
the central role of local stakeholders as key actors in designing and implementing
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sustainable strategic planning (Boley et al. 2017; Franzoni 2015). Discrepancies
arising among stakeholders and complexity of tourism planning at destinations are
also acknowledged by the stakeholders’ approach (Lyon et al. 2017).

Another important contribution in the analysis of tourism sustainability is the one
recognising that different visitors present different impacts on destinations. Some
authors investigate how different tourist profiles and trip characteristics could lead to
diverging impacts. Age of the tourist, income level, days of visit, type of accommo-
dation chosen, company while travelling, type of activities developed, ethnicity and
origin country, level of education, or gender constitute attributes of the visitor
explored when studying the impact of tourists behaviour at destinations (Boley
et al. 2017). The type of specialisation and tourism products offered at the destina-
tion is also explored to better understand how places can manage sustainability
issues in a long-run scenario (Stoeckl et al. 2006).

In sum, as Choi and Sirakaya (2006, p. 1276) point out, “First, there is no doubt
that sustainable tourism must be economically feasible, because tourism is an
economic activity. Economic sustainability, in this regard, implies optimizing the
development growth rate at a manageable level with full consideration of the limits of
the destination environment. Moreover, the economic benefits from tourism should
be fairly well distributed throughout the community. Second, environmental sustain-
ability recognizes that natural resources of the community and the world should be no
longer viewed as abundant and are, in fact, constantly being depleted. The natural
environment must be protected for its own intrinsic value and as a resource for present
and future generations. Third, socio-cultural sustainability implies respect for social
identity and social capital, for community culture and its assets, and for a strength-
ening of social cohesiveness and pride that will allow community residents to control
their own lives”. In general, we have seen that nowadays sustainability is recognised
as a necessary attribute that destinations should invest in, becoming a key piece in
ensuring that the extension of tourism results into increases of the quality of life of
local population (Mathew and Sreejesh 2017).

In this chapter we will focus on the economic side when measuring sustainability
of destinations, this being the outstanding dimension of the recent boom in interna-
tional tourism in Spain (BALANTUR 2016; Cirer-Costa 2017). However, we will
add measures on socio-cultural and environmental dimensions in Spain when data is
available. Table 4.1 includes a selected summary of indicators for tourism sustain-
ability. After a review of the literature, we compile the most frequent indicators
employed to proxy the economic, socio-cultural and environmental pillars of sus-
tainability. The economic dimension of sustainability use to be measured through
quantitative indicators such as tourist expenditure, arrivals, investment, infrastruc-
tures, employment, tourism facilities created at the destination level, diversification
of demand (age, origin, tastes), effects on prices and living cost, job quality or tax
revenue levels. More qualitative economic indicators include measures of seasonal-
ity of demand, tourist satisfaction levels, type of accommodation employed, job
insecurity and quality of jobs, opportunities of professional development, or the
general benefit of tourism activities on the local economy. Regarding the socio-
cultural level of sustainability of tourism, our list includes indicators on shares of
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local versus tourist population, congestion issues at some particular places or
destinations, cultural benefits of tourism, including the increase in related facilities
and cultural offer, mixing and interaction with foreign cultures and tourists, the
protection of local culture. Negative indicators account for reduction of quality of
life of residents, or the impact in community life and social cohesion. Environmental
indicators include impact on natural resources, water, energy, and wastes optimiza-
tion and recycling, pollution and adoption of a general sustainability focus in the
tourism planning of destinations.

3 General Trends of International Tourists Arriving
to Spain

In this section, we begin reviewing the main trends arising in the Spanish tourism
industry for recent years of boom 2010-2015. In doing so, first we present the main
changes taking place in the profile of international tourists visiting the country in this
period. Then, in Sect. 4, we run an econometric model on factors explaining tourism
expenditure in Spain in order to shed more light on the evolution of tourism
economic sustainability in the Spanish market in recent years.

In this context, it is important to note that Spain continues to be a leading
destination in the world tourism market. In 2016 the country received the visit of
75 million international tourists spending around 70,000 € millions, what keeps the
country in the first places of the world tourism ranking according to World Tourism
Organization (UNWTO 2016). Figure 4.1 shows the remarkable trend followed by
inbound tourism in Spain. Departing from 52 million of arrivals in 2010, arrivals

75050
72000 - 69923
Tourist Arrivals 69746
67000 - (in thousand people) 67832
60672
62000 - g
56177 59270
57000 1 55473 y ) )
Tourist Expenditure
: 53931 (in million euros)
52000 - 52002
48917
4'7000 T T T T T T 1
2010 2011 2012 2013 2014 2015 2016

Fig. 4.1 International tourist arrivals and expenditure in Spain 2010-2016. Source: FRONTUR,
INE, Spain
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have grown 5.6% per year in the period 2010-2015. Receipts have even grown to a
higher rate, around 6.5% annually.

Moreover, as a general trend, international and domestic tourism in Spain have
followed diverging paths along these years. While international tourist arrivals grow
remarkably since 2010, domestic travelers have been noting the impact of the crisis,
not recovering positive rates until the end of 2013 or beginning of 2014. Amount
spent by tourists also differs for seaside and urban destinations. Madrid experienced
an important adjustment of the tourism industry along the years of economic crisis.
Canary and Balearic Islands adjusted the supply side of the market to the new
economic conditions too, but benefited majorly from the boom in international
tourism demand. Catalonia has grown the most in the Spanish market, with new
4 million people since 2010, and historical 17 million visits in 2015 (INE-EOH
various years; INE-EPA various years).

3.1 The Changing Profile of International Tourists Visiting
Spain

This subsection builds on the information provided by a large survey data set for
international tourists reaching Spain in years 2010 and 2015. Data comes from the
Institute of Tourism Studies (IET) of the Ministry of Tourism of Spain. The data set
includes information gathered by the IET at the moment of departure of international
tourists. It comprises monthly data, and collects information for more than 100,000
tourists per year. The survey, named EGATUR (Tourism Expenditure Survey), is
designed to provide data on expenditure of tourists, including detailed information
on the profile of visitors, the type of activities pursued in vacations, and trip
characteristics.” In this study we will focus on four main destinations of Spain,
including the two Islands, Balearic and Canary Islands, and the two most advanced
regions in the country, Catalonia and Madrid. The first group makes up the most
visited single seaside, sun and sand, destinations in the country, with 11 million
tourists per year and region in 2015 (9.2 million in Balearic Islands and 8.6 million in
Canary Islands in 2010). The second group includes the two main cities in the
country, Madrid, the capital, and Barcelona. Catalonia received 17 million of
international tourists in 2015 (13.1 million in 2010), while Madrid made it for
5 million visitors (4.6 million in 2010). These four destinations represent around
65% of total inbound international tourism in Spain in 2015 (FRONTUR 2016).
Along this subsection, we are interested in understanding the changes occurring
in the profile of visitors reaching the country between years 2010 and 2015 and their
relation to sustainability issues. Year 2010 is the beginning of the booming tourist
cycle in Spain, while 2015 is the last year with available information. The analysis of

For details on questionnaire, please consult: http://estadisticas.tourspain.es/en-EN/estadisticas/
egatur/metodologia/referencia%20metodolgica/Technical %20Sheet.pdf
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data by origin country of visitors in Table 4.2 shows that European arrivals make the
bulk of international flows in Spain. Relative share of traditional tourists from EU
(European Union) include that of British (18%), German (16%), French (11%) and
Italian (8%) tourists. Although all these EU tourists have continued growing in these
years, rates of growth have been far below those of other new visitors which
increased from 7.1 million people in 2010 to 12.5 million in 2015, including those
from rest of Europe (24%), MENA countries (4.2%), and North America (3.8%)
(BALANTUR 2016).

Regarding changes identified on tourist profiles in Table 4.3, we see an increase
in the relative share of younger tourists of 25 to 44 years old, those with tertiary
studies, and with middle-income levels. Trip characteristics in Table 4.4 show the

Table 4‘1.2 Tourist arrivals in 4 regions
Spain (in percentage of the oo of origin 2010 2015
total sample)
France 11 11
Italy 9 8
UK 23 18
Germany 17 16
Rest_of EU 17 15
North of Europe 5 9
Middle East countries 2 4
North America 2 3.5
Rest of the World 14 15.5
Total 100 100
Table 4.3 Tourist profiles 4 regions
2010 2015
Age
Agel524 10 10
Age2544 49 53
Aged564 32 30
Age_more65 9 7
Gender
Female 44 43
Male 56 57
Level of studies
Primary 4 3
Secondary 33 26
Tertiary 63 71
Income level
High_income 31 34
Middle_income 61 62
Low_income 8 4




4 The Recent Boom in Spain: Economic Sustainability of Destinations

Table 4.4 Trip

T 4 regions

characteristics 2010 2015
Trip purpose®
Business 13 12
Visiting friends & relatives (VFR) 10 15
Food & gastronomy 28 39
Cultural activities 52 65
Sun & sand 49 48
Leisure_other 13 14
Company
Alone 28 33
Couple 40 43
Family 13 14
Friends 19 10
Previous visits
First_visit 19 21
Visits_2-5 28 29
Visits_6-10 17 16
Visits_more than 10 36 34
Nights of stay 7.5 7.8
Accommodation
5-star hotels 5 7
Rent apartments 15 21
Own house 5 4
VER house 17 22

“Each tourist uses to pursue more than one single trip prupose

increase of visitors travelling for leisure and engaging in food & gastronomy and
cultural activities or visiting friends and relatives. International tourists in Spain also
use to travel alone or in couple, with the former group gaining relative positions
along these years. We also observe an increase in first-time visitors, and average
length of stay has slightly increased up to 7.8 nights per visitor in this period. In
terms of accommodation, sample data shows the increasing role of rent apartments
and the use of houses of friends and relatives, while 5-star hotels are the only type of
hotels increasing their share in this period. Regarding the use of Internet in tourism,
this has been generalised for all type of purposes, including travel and accommoda-
tions booking, and for general information.

Changes in tourist behaviour in Table 4.5 shows an increase in very satisfied
visitors. Table 4.5 also shows that total expenditure at destination, net from travel
cost and in constant 2010 euros, increased from 904 to 1047 euros per average trip,
and daily average expenditure at destination moves from 121 to 134 euros in these
years. Regarding data on seasonality of visits, summer and springtime continue to
be the preferred months for international tourists in Spain, but autumn season have
been scaling positions. Canary Islands shows lower seasonality issues, given the
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Table 4.5 Some tourist

] 4 regions

behaviour 2010 2015
Overall level of satisfaction of tourists
Very_satisfied_9 28 28
Very_satisfied_10 18 21
Very_satisfied_9 & 10 46 49
Trip expenditure (in 2010 euros)
Total per trip 904 1047
Daily 120 134
Travel fee 157 171
Season of the visit
Winter 25 20
Spring 33 27
Summertime 25 31
Fall 17 19
Use of internet
For travel tickets 57 68
For accommodation 36 52

subtropical climate characterising this destination. Balearic Islands clearly show the
seasonal pattern of a seaside Mediterranean destination. Catalonia accumulates the
bulk of the visits from January to May given the dominant urban nature of the
destination, as well as Madrid, the capital of the country.

4 Estimating the Dynamics of Tourist Expenditure in Spain

After studying the changing profile of international tourists, in this section we focus
on the analysis of the economic sustainability at destination by trying to identify how
the notable increase in inbound tourism flows in Spain has been affecting the
spending pattern of tourists at selected destinations. In first place we will run
expenditure equations in order to identify what changes occurring in the Spanish
market would be helping to increase the economic sustainability of destinations.
Additionally, we will add other group of variables in the analysis directly related to
the economic sustainability of destinations, such as the seasonality of demand, the
pattern of accommodation, or the level of income of visitors (Torres-Delgado and
Lopez-Palomeque 2014). A few references to socio-cultural and environmental
sustainability dimensions would be also included in the investigation, as they can
enrich the analysis (Cucculelli and Goffi 2015). In sum, the present chapter would
address the following testable hypothesis: General Hypothesis of the research:
“Changes in the expenditure pattern of tourists are increasing the economic sustain-
ability of destinations in Spain along the booming process of 2010-2015". This
general hypothesis would be tested according to three sub-hypotheses:
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HI1: Changes in the profile of international tourists increase the economic sustain-
ability of destinations.

H2: Changes in the trip characteristics of international tourists increase the economic
sustainability of destinations.

H3: Determinants of tourist expenditure differ among Spanish destinations.

4.1 Modelling Tourist Expenditure

An important literature exists analysing the determinants of tourism expenditure at a
micro-level. Researchers use to model total trip tourism expenditure (per person, per
group or per day) employing a number of independent variables. Recent review
studies include those of Wang and Davidson (2010), Marcussen (2011) and Sainaghi
(2012). Brida and Scuderi (2013) also provide an extensive review of the methods
and results in the tourist expenditure literature. Main findings show that models use
to include data on tourist socio-demographic characteristics and trip-related features
of the holiday stay, plus other control variables capturing destination characteristics.
In this chapter, the modelling strategy includes estimating expenditure equations
to identify the role of key covariates driving expenditure at Spanish destinations, and
potential changes arising between years 2010 and 2015. The dependent variable is
the daily expenditure computed as the total expenditure at destination over the length
of stay for each tourist in the sample. We rule out travel cost in order to make results
more comparable between short and long distance tourists reaching Spain. This type
of dependent variable shows both non-negative and non-integer values. In dealing
with these features of the data distribution, we will employ a Poisson Pseudo-
Maximum-Likelihood (PPML) estimation method. Following Santos-Silva and
Tenreyro (2006) this type of estimators avoid typical bias of OLS traditional
estimators in the presence of heteroskedasticity for log-linearised models, also
providing consistent estimates, and increasing efficiency regarding OLS and NLS
estimators. PPML estimators show robustness to measurement errors in the depen-
dent variable too. In particular the expenditure equation would take the form of:

yi = exp(xif) + &,
with y; > 0 and E[e;|x] =0

using STATA 14 software for estimations.
Regarding the explanatory variables of the expenditure model we include:

Profile of the Tourist

Origin of the tourist: accounting for geographical areas such as the European Union
(EU), North of Europe, Middle East and North America. Some detail is included
for traditional visitors of Spain, such as German, French, Italian and British
tourists.

Company of the tourist while in vacations: alone, in couple, with family, or friends.
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Age of the tourist: 15-24 years old, 25-44 years, 45-65 years, and more than
65 years old.

Gender: male or female.

Studies: primary, secondary and tertiary level of studies.

Income level: high-income (more than 80,000 euros per year), middle income
(between 80,000 and 18,000 euros per year) and low income (less than 18,000
euros per year).

Trip characteristics

Purpose of the visit: including leisure, business, personal (visiting friends and
relatives-VFR), sun and sand, and first-time visitors.

Activities pursued in vacations: sport events, gastronomy (food-related activities),
culture.

Accommodation type: hotel 5 stars, hotel 4-3 stars, rent apartment, own house
(second-home).

Season of the visit: all four seasons of the year.

Overall trip satisfaction: in a likert scale 0-10, with 10 being the highest level of trip
satisfaction.

Use of the Internet: for travel tickets, for booking accommodation services.

Region of the visit: including Canary Islands, Balearic Islands, Catalonia and Madrid.

All data comes from the survey EGATUR of IET, Spain. Results are presented for
years 2010 and 2015. The defined category of reference in the sample, in order to avoid
perfect collinearity, is “a tourist coming from the Rest of the World, with the couple, of
about 45-65 years old, male, with tertiary level of studies, low income level, coming
for leisure, to a hotel of 4-3 stars, in the summertime season, with low to mid level of
trip satisfaction (0-8 likert scale)”, and visiting the Canary Islands in the joint-
destinations equation. Table 4.6 includes results of the expenditure model for the
joint four regions in Spain. As we can see, the joint model is quite significant with
R-squared value between 0.44 and 0.39 depending on the year of estimation. Individ-
ual significance of the covariates in the model is also higher than 99% as seen. Results
for 2010 show that the most important covariates explaining levels of daily expendi-
ture per international visitor are those of the origin of the tourist, purpose of the visit,
income level, and accommodation type (Table 4.6 and Fig. 4.2). In general, tourists
significantly increasing expenditure per day are those coming from new and distant
destinations, such as North America (USA, Canada, Mexico), and Middle East
countries (Saudi Arabia, Qatar, UAE). Category of reference in this covariate is that
of the “Rest of the World”, so negative coefficients would be pointing to countries of
origin that relatively reduce this daily spending. In particular this is the situation of
traditional EU visitors, as French, British, German and Italian ones, while tourists from
north of Europe and rest of the Europe would be showing higher levels of expenditure
regarding traditional EU visitors. Results for 2015 show that along the boom process of
international tourism in Spain, Middle East and Italian tourists decreased expenditure
per day considerably, while British visitors slightly increased it.

Continuing with results of Table 4.6, other variable leading expenditure of tourists
is that of the purpose of the visit. Business tourists spend much more on average than



4 The Recent Boom in Spain: Economic Sustainability of Destinations

(penunuoo)

0000 $990°0 0000 €100 FSTATISIL]

0000 0€$T0— 0000 LTYE0— pues 2 ung

0000 115€°0— 0000 0TEr'0— RETN

0000 61€€°0 0000 1120 ssouisng (amsta)) 31s1A Yy jo esoding sonsuaereyd duy,

0000 #001°0 0000 89S1°0 SWOdUI J[PPIA (ouoour-moy)

0000 S6LT0 0000 L10T0 Qwodur YSIH ‘[oAQ] QuodU]

0000 8990°0— 0000 €YLO'0— Arepuodag

0000 01L1°0— 0000 0L1T0— Arewrg (onpa Arenid) :sarpms

0000 $990°0— 0000 TTH0'0— EILUER | (orew) 10pudn

0000 S661°0— 0000 TLLT0— g9aI0W A3y

L8Y°0 6£00°0— 0000 $6€0°0— ¥hSTo8Y

0000 CILT0— 0000 T0LT0— ¥TST198Y (1o s1eak G9—G) P8V

0000 TIST0 0000 9291°0 SpudLL{

0000 0v81°0— 0000 0981°0— Aprureq

0000 6£€T°0 0000 6210 QuUOLY (o1dnoo) :Kuedwon

0000 LTST'0 0000 SECT0 eOLIOWY UON

0000 910 0000 0TLY'0 ised S[PPIA

100°0 11€0°0— Yo 1¥20°0— sdomyg yuoN

0000 LEIT O~ 0000 LLETO— Nd Jo 159y

0000 S061°0— 0000 L80T0— Aueurron

0000 L9610~ 0000 79570~ 3N

0000 6992°0— 0000 98L1°0— Arear (PHIOA 91 JO 159Y)

0000 L6TT O~ 0000 00120~ doueL] 2ISLIN0} 3y JO WISLQ S[yoid 1sLno,
anpea-d "JJ00 anpea-d "JJ00 Q[qBLIB A 190UIAJAI JO A103RD

10 suorsar ¢

010 suor3ar f,

92'9%
jerael
2 o
€29
[l
1co
0C'9
619
819
L9
919
SL'o
19
€9
L9
1179
oL'9
69}
8'9}
L'9%
9'9%
S'9%
9
€9
9

$107-010T ureds ur suoneunsap 4 jutof 1oy [opow anpuadxg 9 AGEL 1'%}




A. Artal-Tur et al.

swa[qoid AJLIBQUI[[OdT[NW OU MOYS 1S9} J[A "SIOLID PIEPUE)S 1SNGOI YIIM SUOISSAITAI [y 910N 89}

8S0°SLY'E L8LTEO'E old

O1L VLY E 8¥°TE0°E oIV

LIELEL'T— 981°91S°T— pooyIaI[-307]

r6e0 98¥1°0 parenbg-y

768°69 026'7S N

000°0 €081°S 000°0 LTS juejsuoyy

000°0 §950°0 000°0 90°0 SPUE[S] JLea[eg
0000 £e01°0 0000 c€80°0 PUPEN (spueys] Kreue))
0000 YCIro 0000 60€1°0 eluoreje) ISIA 343 JO OISy

0000 8L61°0 000°0 €520 UONEPOWOIIE SUNO0q 10§ JoUIU]

000°0 610C°0— 0000 ¥9C1'0— S19ON [9ARN) 10] JoUISIUL -JoULIdIUL 9y} JO 3s[) $109JJ9 PaXY [BUOITOY

(paysnes mo[ pue PIA)
0000 1280°0 0000 €L01°0 paygsnes”A10A ‘uonoeysnes din [[BI0AQ

§CCo £800°0— 2000 9L200— HALLTIVA
900°0 YL10'0— 8600 ¥S10°0— HANLL ONIIdS (owm YANINNS)
0000 0S20'0— 1€0°0 18100 ANLL JLNIM SJISIA JO UOseag

0000 8CLTO— 0000 LECE0— asnoy umQ
00070 6900 12C0 7C10°0— unde juay (s1e1s €— [910Y)
000°0 112€°0 000°0 £8¢€°0 SIB)S T [910H :2df) uonepOWI0dY

000°0 0L0°0 0000 6001°0 SMIAROE” [RIMND

000°0 LSET'0 800°0 96200 Awouonsesypood
0000 6990°0 0000 9901°0 suodg ‘SNIANDY
anpea-d "JJ00 anpea-d "JJ00 Q[qBLIB A 190UIQJAI JO A103RD

10 suorsar ¢

0T0C Suorsar 4

Ly'9
9%
SO
o
€V'o
o
Lyo
o9
6€°9)
8¢9}
179

9€'9)
GE'9
9%
€%
e o
1€°9)
0€'9%
629
82'9%
LT
0’9
62°9

(POnuUNUOd) 9'p AR, 8Z'%



4 The Recent Boom in Spain: Economic Sustainability of Destinations

Balearic IsIands |
Madrid m—
Catalonia p—
int_pay_res_lodg mmm—

|

very_satisfied .
FALL_TIMES

SPRING_TIMEs

WINTER_TIMiE=_,

l

rent_aptm  pe—
hotel_5stars mm——
cultural_activities
food& ‘onom y
SPOrts . m 2015
first_visit pmm— = 2010

=
g
g
&

middle_income pmmm—
high_income

Llili

friends p—,

|

alone
north America ———
Middle East p—

[l

-0.5 -0.4

o
w
.
o
[N]
o
=
o

0.1 0.2 0.3 0.4 0.5 0.6

Fig. 4.2 Expenditure model for joint 4 destinations in Spain 2010-2015

leisure ones, which acts as the category of reference, while tourists visiting friends
and relatives and pursuing sun-and-sand activities spend so much less, as shown in
Fig. 4.2. By accommodation type, visitors in 5 star hotels spend much more per day,
while those in second-homes spend so much less. High and middle income visitors
spend so much more than low income ones, as well as people traveling alone or with
friends in comparison with those coming with family or in couple. Tertiary educated
visitors, and middle-aged (45-65 years old) are another higher spending group, as
well as visitors engaged in culture, sports, food & gastronomy and coming for the first
time to the destination. All three destinations show positive effects on expenditure in
comparison with reference category of the Canary Islands.

In general, between 2010 and 2015, Table 4.6 shows that daily spending has
increased more significantly for British and North American tourists, those with high
levels of income, visiting friends and relatives, in sun-and-sand activities, first-
visitors, with food & gastronomy activities, accommodated at 5-star hotels, coming
in fall time and using the internet for booking accommodation. Decreases in relative
expenditure between years 2010-2015 appear for visitors from Middle East, coming
for business trips, and using the Internet for buying travel tickets.

When we move to results at the level of destinations in Table 4.7 we can see
differences between single destinations in terms of coefficients in the model. In
Canary Islands we see much higher impact on expenditure levels of high income and

This figure will be printed in bjw]
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business visitors, as well as for sports events, food & gastronomy tourists, and
visitors in 5 star hotels. By the contrary, coefficients are shown to be more negative
for VFR and second-home tourists in this destination. In the case of Balearic Islands,
particular values of the coefficients arise for first visitors, sport and food-related
activities and visitors in 5 star hotels. Catalonia shows positive values for people
traveling alone, with tertiary studies, high income level, coming for culture and
accommodated in 5 star hotels, while negative values for sun-and-sand tourists.
Finally, Madrid outstands because of middle income and cultural tourists in positive
terms, and younger and older aged visitors and those with primary level of studies in
negative terms.

Regarding changes appearing in 2015 in comparison with results of 2010, Canary
Islands show that factors increasing expenditure are those of company while on
vacations, income, purpose of the visit, and accommodation type. For Balearic
Islands, we see the prominence of variables related to the company (alone, friends),
age (older visitors), income level, purpose of the visit (business vs VFR), and
accommodation (5 star hotels, and own house). In 2015 Catalonia shows higher
estimated values for coefficients of variables related to high income tourists, French
visitors, and the decrease of values for Italian, younger tourists (15-24 years old) and
people not coming in the summertime. Madrid also shows an increase in values of
coefficients for British and German tourists, older aged, with high-income levels, for
sports and food & gastronomy activities, and coming to their second-home residence.

5 Results

Table 4.8 summarises the main findings of the expenditure equations and related
effects on sustainability issues. Results show a number of trends emerging for
international tourism in Spain since the beginning of the boom period. In first
place, new source countries have been appearing in the Spanish market, leading to
a reduction in the economic dependence on traditional markets and pushing up
spendings, implying a positive impact on the economic sustainability of Spanish
destinations (Torres-Delgado and Lépez-Palomeque 2014).

Increases in the number of visitors traveling alone and with tertiary level of
studies present two main implications. First, from the business side it accounts for
new segments of demand, both being higher spenders at urban destinations. Second,
and given the particularities of highly educated people, it can result in rising levels of
socio-cultural sustainability for destinations (Artal-Tur and Villena-Navarro 2016).
The growth of mid income visitors should improve the economic sustainability of
destinations too, given the positive relationship between income and spending
(Thrane and Farstad 2011).

By types of accommodation chosen by tourists, trends show an increase in Vvisits to
houses of friends and relatives VFR in times of crisis. Rent apartments have been
growing in relevance as a new type of accommodation, given the on-line resources and
sharing economy emerging in recent years. In this way, both types of accommodation
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would result in lower levels of expenditure at destination in comparison with tourists in
hotels, reducing the economic sustainability of the destination (Marrocu et al. 2015).
However, tourists in 5-star hotels have been growing in Balearic Islands, leading to an
opposite result. For purpose of the visit, sun and sand tourists reduce average expen-
diture, while first visitors and business tourists increase it. As first visitors increased
their share in Spain in these years they contribute positively to economic sustainability
of the country, while sun and sand reduced it. Food & gastronomy and cultural
activities clearly favour an increasing level of expenditure. Visitors engaged in these
two activities substantially increased in 2010-2015, clearly contributing to raise the
level of economic sustainability.

Seasonality still remains important at Spanish Mediterranean destinations for the
spring and summertime, while urban destinations show lower frequency of visits
along the winter months. Both issues open new avenues for tourism planning for the
high and the low seasons of the year, always in line with a sustainable focus. Tourists
declaring the highest level of satisfaction have also increased at Spanish destinations,
with an effect on growing tourism income, and pushing economic sustainability (Lee
and Hsieh 2016; Torres-Delgado and Lépez-Palomeque 2014). Cultural activities
have become the preferred ones by tourists in their leisure time at Spanish destina-
tions, this being a European trend too. Culture, nightlife, food & gastronomy and
sports also represent growing activities in Spain, fostering expenditures and eco-
nomic sustainability for the future. All these facts bring the attention towards the
importance of culture for the future of European and Spanish destinations. It results
in new investments in cultural infrastructures and events with positive effects for the
residents themselves, also bringing increasing levels of cultural and social sustain-
ability for destinations (Artal-Tur and Villena-Navarro 2016).

The use of the Internet in preparing the trip would be increasing expenditure for
the accommodation choice, but decreasing in the travel tickets case. In general, the
positioning of destinations on the Internet and Social Networks help to increase the
competitiveness of destinations, as shown by the TTCI Report (TTCI 2017). More-
over, the use of new technologies could also help to improve satisfaction and
expenditure of tourists at destinations. In this way, despite tourists could be saving
part of the budget in some vacational items when booking by the internet, i.e. in
lodging and travelling tickets, they can employ this extra-budget in making higher
spendings in other concepts while on holidays, as shown by literature (Eugenio-
Martin and Inchausti-Sintes 2016).

The idiosyncrasy of the four Spanish destinations is shown in Table 4.8 too.
Seaside destinations, Canary and Balearic Islands, show higher values of coefficients
for factors such as those of high income tourists, food & gastronomy visitors, people
coming with friends, and very satisfied tourists, while factors negatively affecting
expenditure here are those of VFR and sun and sand visitors. More urban destination
like Madrid and Catalonia show particular positive values of coefficients for visitors
from the North of Europe, coming alone, with tertiary studies, for food-related and
other cultural activities, and very satisfied tourists, who use to employ the Internet
for booking accommodations.
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In general terms, changes taking place in the profile and behaviour of interna-
tional tourists arriving to Spain along the boom years 2010-2015 let us know a
general increase in economic sustainability from the perspective of expenditure at
destinations. Most of the covariates in the model show positive contributions to
economic sustainability in Table 4.8, with new types of tourists reaching the country
helping to increase expenditure per day. Negative contributions and reduction of
economic sustainability at destination is shown for traditional pattern of tourism in
Spain, such as EU visitors coming with the family for sun and sand activities at
summertime season. Moreover, some trends have pointed to other related effects
positively affecting socio-cultural sustainability of destinations. These include new
visitors from other countries leading to an enrichment of the local society and
growing interactions with local culture (2016). The presence of younger tourists,
with high level of education, engaged in cultural and sport activities, highly satisfied
with holidays and increasingly using new technologies to search for tourist services
at destination also increase the level of social sustainability of Spanish destinations
in these years according to literature findings.

In sum, we can see that hypotheses H1 to H3 cannot be rejected by empirical
findings, with some specific profiles of tourists clearly driving expenditure levels up
and increasing economic sustainability at Spanish destinations (H1). The same result
arises for particular trip characteristics of tourists (H2). Moreover, as stated in H3,
determinants of tourist expenditure appear to vary among Spanish destinations,
although sharing common trends too. As a result, we cannot reject the general
hypothesis of the model, stating that “‘changes in the expenditure pattern of tourists
led to an increase in the economic sustainability of destinations in Spain along the
boom of international tourism in years 2010-2015”.

Finally, Table 4.9 shows a more general overview on changes of sustainability
indicators. According to official statistics,” economic sustainability has been improv-
ing in Spain in years 2010-2015 in general. Expenditure grew 6% annually these
years while arrivals did it at 5% (FRONTUR 2016). Employment in the tourism
industry grew from 2.07 million to 2.45 million, with main employment creation
concentrated in the hospitality and food & beverage industry (INE-EPA various
years). Opportunities of professional development also increased with international
tourism. Tourist satisfaction, accommodation offer, and tax revenues has grown in
Spain because of the boom of tourism (EGATUR various years). Demand diversi-
fication raised with new visitors from extra-EU countries, as well as tourism
investments, infrastructures and facilities for tourism. Seasonality slightly decreased,
and accommodation offer reduce the plant of hotels from 14,838 in 2010 to 14,011 in
2015, with occupancy ratios increasing from 51% to 58% (INE-EOH various years).
Rent apartments is the segment of accommodation concentrating the highest growth,
with capacity raising for 35% in these years, including the informal offer linked to
new developments in the so-called sharing economy (Richards 2016). Negative

3This paragraph is based on official statistics from Spanish National Institute of Statistics (INE) and
Ministry of Tourism.
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Table 4.9 Summarising the effects on tourism sustainability for Spanish destinations in years
2010-2015

Economic factors Expenditure of tourists +
Number of arrivals +
Presence of second-homes +
Investment in tourism sector +
Infrastructures +
Employment in tourism industry and related sectors +
Opportunities of professional development +
Facilities and basic services +
Seasonality of demand +
Diversification of demand +
Tourist satisfaction +
Effects on prices and increased cost of living —
Job insecurity and bad-quality jobs
Rise of real estate prices and rentals —
Accommodation offer
Type of accommodation employed
Hotel occupancy ratio +
Increase in tax revenes +
Tourism is beneficial for general development of the local economy | +
Socio-cultural factors | Tourist and resident population—ratio of tourist to locals -
Congestion and crowding issues —
Diversification of tourist attractions +
Origin of tourist demand +
Support for tourism +
Protected heritage and new cultural facilities
Reduction of general level of life quality
Better knowledge and uderstanding of other cultures +
Protection of local culture
Impact on community life and social cohesion
Environmental Resource consumption: water, energy, recycling —
factors Impact on natural resources —
Pollution: Air, noise, water —
Environmental practices in tourism planning +

Note: + (—) sign means this factor has increases (decreased) along the boom in international tourism
in Spain

effects on economic sustainability concentrate in indicators such as the growth in
prices that raised 4.2% in these years, but still below CPI index for the whole
economy that raised 7% (INE, www.ine.es). Growth in real estate prices in the
tourism industry, for example the offer linked to “Airbnb-type” apartments, is
resulting in a huge impact on rental prices in urban centres as Barcelona for example,
leading to significant distortion in the house rental market (Valls et al. 2013). In
terms of socio-cultural sustainability, main effects of this boom period concentrate
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on an increase in number of tourists at city centres, with non-desired congestion and
crowding related effects (Richards 2016). Part of the local population linked to
tourism business has been more eager to support tourism activities in the boom
period (Garau-Vadell et al. 2016), but a growing negative impact on resident
population is appearing, mainly in the Mediterranean coast of Spain, given the
remarkable growth in international arrivals along these years (Almeida-Garcia
et al. 2016). In environmental terms, the impact of tourism has also grown, given
the highest number of people visiting destinations, and the budget adjustment
situation suffered by local administrations along the years of economic crisis.
However, the analysis of the environmental dimension and related sustainability
issues transcends the objective of the present chapter, which main aim has been to
focus on expenditure issues and its relationship to economic sustainability.

6 Conclusion

The years 2010-2015 have resulted in the boom of international tourism in Spain,
with additional 23 million people reaching the country, spending around new 20,000
million euros. Top ranking competitiveness position characterising the country, plus
more than 12 million new trips relocated since the beginning of the Arab Spring
resulted in historical record of visitors. In this chapter, we have started to investigate
the impact of this process on the economic sustainability of destinations. In doing so,
we have built on a large survey data set in order to capture how the characteristics of
tourists have changed in these years, and what are the factors driving expenditure of
tourists in the country.

Estimates of the expenditure model have led to some important results. In first
place, the surge of new profiles of tourists help to increase spending at destinations.
These include international visitors coming from non-traditional origin countries,
people traveling alone, middle-aged tourists, with tertiary studies, and high level of
income, all them pushing up tourism economic sustainability in Spain in this period.
First visitors, people pursuing cultural and sport activities, and those with high levels
of trip satisfaction, are three collectives increasing their presence and adding to the
economic sustainability of destinations too. Other findings include the opportunities
linked to the use of the Internet in preparing vacations, and people traveling in
mid-season, mainly at wintertime. These new arrivals and tourist profiles also
provide benefits to the socio-cultural sustainability of destinations as shown by
literature. Main findings of the model in this regard include new visitors from
north Europe, America and Middle East, helping to enrich the cultural diversity
and interactions with foreign cultures of the resident population. The presence of
young and highly educated visitors also improving social sustainability. The prom-
inent role that culture and cultural offer is acquiring in Spain as a tourism product,
leading to new facilities, events, exhibitions and investments also help to enrich the
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cultural life.* The presence of highly satisfied tourists, and those employing Internet-
based technologies for planning their trips, will lead to a number of business
opportunities and on-line interaction with segments of tourists, improving the
economic sustainability and management of destinations, while opening opportuni-
ties to the local population for interact and being engaged with international visitors.
Regarding the environmental side, this dimension has not been addressed in the
study because of the lack of data, although the boom in arrivals of these years claim
for a careful planning of the environmental dimension for Spanish destinations.

On the other side, the study have raised notable challenges for the near future at
Spanish destinations. One of the most important is the need to increase spending of
traditional EU visitors, as they continue to represent around one half of the total
international tourism demand reaching Spain annually. Further, overcrowding of
arrivals in Catalonia in last years have resulted in important congestion problems in
the city of Barcelona, clearly affecting the performance of the destination. The impact
on residents has become important, in terms of congestion issues affecting life in
certain neighbourhoods and leading to real estate price bubbles (Valls et al. 2013).
Canary Islands have also shown some delay in the renovation of tourism supply and
hospitality facilities, issues that the boom period has kept more or less hidden, and
should be faced soon. Madrid has been embarked in the reconversion of the industry,
given the sharp decline in business and domestic tourism taking place in the years of
crisis. In this sense, culture has been emerging as one of the key attractions in the city.
Balearic Islands continue with the renovation process of its mature seaside model,
with good results for emerging quality products complementing the sun-and-sand
offer, as those of rural-inland-quality-nature tourism and sports and gastronomy
tourism as a way of dealing with seasonality issues.

Relevant opportunities emerge according to the findings of the study, showing
specific profiles of visitors and trip-related characteristics in Spain that should be
targeted in order to increase the level of expenditure at destinations and economic
sustainability in general. All these issues require specific policies at tourism desti-
nations, as well as important efforts in tourism marketing campaigns. Culture should
become the cornerstone of European tourism in the near future. Creative tourism,
local-tourists interactions, valuing of the local heritage, gastronomy, ancient folk-
lore, art crafts street markets, etc., are all key pieces for renewing the tourism offer.
Building on those issues would result in an enrichment of the social and cultural
dimensions of destinations too, increasing the positive returns of tourism towards
resident population, and their support for tourism development.
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“Gastronomy activities have been also defined in literature as a representation of the tangible and
intangible cultural heritage of a region or locality (Melgar 2013).
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